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economic value

27% less than $1 million

29% $1 million - $4.9 million

Economic Value to Host Destinations 

Source: [1]

15% $5 million - $9.9 million

12% $10 million-$24.9 million

17% $25 million or more
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The motivation factors of attendees of

business conferences

• location• location

• costs

• networking

• intervening opportunities

• personal and professional development
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Source: [2]



Hypotheses

• The weight-value of the factors affecting the decision 

making process differ between academic and making process differ between academic and 

traditional business conferences

• Additional factors exist, which have an effect on the 

attractiveness of academic conferences to that of 

traditional business conferences.
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Structure and Flow of Research Logic

Source: [3]
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Design of the choice-based conjoint analysis 

Source: [4]
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The most important attributes for an academic conferences according to the questionnaire

Source: [5]
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Level’s Average Utilities 

(Zero-Centered Diffs)

Average Utilities

world elite university 54.46305

prestigious A-journals 39.66252

lots of international speakers 36.04004

good average networking 28.27088

Intense activities 27.44880

recognized B & C – journals 25.76251

easily affordable 25.10315

affordable 20.51845

some interesting speakers 19.71705

easily accessible, direct flights 19.52162

good quality university 15.14303

nice surroundings to explore 14.24612

a place you always wanted to go to 11.21799

no direct flights but good accessible -0.13631

complex accessibility -19.38531

not much there -25.46411

very expensive -45.62160

anonymous, no networking -55.71967

unknown speakers -55.75709

unknown and young journals -65.42503

unknown standard university -69.60608

Average Utilities for the attributes according to the CBC

Source: [6]
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Model of attractiveness of an academic conference

Source: [7]
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Thank you

open for discussion
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