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Doña Bolivia
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The tropical areas of Coroico and Alto Beni                                        The city of La Paz/El Alto



Would they be a good match?
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• Are they ready to commit?

• What are their circumstances?

• Would their relationship be supported by their families?

• What do they have in common?• What do they have in common?

• What separates them?

• What would the risks and benefits of their relationship be? 
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Doña Bolivia
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Should the wedding bells ring for Doña Bolivia and Don Ceibo?

My research says:

YES
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YES



Why would this wedding make people celebrate?

Birth of a community based tourism destinationBirth of a community based tourism destination
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The contribution of private businesses to a city’s status as 
tourism destination on the example of Ingolstadt
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Source: Wijk/Go (2005) cited in Pechlaner et al. (2006), adapted by the author



The contribution of private businesses to a region’s status as 
tourism destination on the example of El Ceibo©
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Source: Dohnal 2013



Which road could their marriage lead them down?

A beautiful road.

A theme road.A theme road.

The El Ceibo© Chocolate Road.
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THANK YOU
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Research Questions:

• How is community based tourism implemented in Bolivia’s 

national economic and tourism policy?

• How are the public and the private tourism sector connected?

• Can the nation brand ‘Bolivia awaits you’ benefit from the El 

Ceibo© Chocolate Road and vice versa?
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Theoretical Background:

• Nation Branding

• National Tourism Policy

• Tourism and Development

• Sustainability in a Cultural Context• Sustainability in a Cultural Context

• Eco Tourism

• Theme Roads
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Methodology:

• Qualitative approach

• Narrative and problem based interviews

• Triangulation by continuative talks with experts 

• Content analysis according to Mayring
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Findings:

• The nation brand can benefit from a community based tourism 

project.

• Positive image gain from cooperating with an established 

sustainable brand like El Ceibo©

• Cooperation with the private tourism sector will set a valuable 

precedent for the intermediary role the Vice-Ministry for Tourism precedent for the intermediary role the Vice-Ministry for Tourism 

intends to take

• Maxim based trust between public and private tourism 

institutions in Bolivia can be built by joint projects and public-

private partnerships, which lay the basis for future integration of 

the two sectors

• El Ceibo© can in turn benefit from better access to government 

institutions, funds and decision makers regarding infrastructural 

development
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Outlook:

• Difficulties encountered by establishing the PPP and their 

solutions

• Benefits for cooperating parties

• Change in perception of community based tourism among the 

population and touristspopulation and tourists

• Political priority of industrialization and possible limitations for 

the development of sustainable tourism destinations in 

developing countries
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