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Using the Web to Motivate to Experience a
City and its Social Life
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Planet Linz Project & Scope

* interactive on- & offline campaign

e students with background in business, computer science,
sociology, arts & design

* integrate people who are new to the city of Linz into the
social life and to motivate them to interact with the city
and its inhabitants

* target group includes tourists but excludes visitors IR RIS SR el T le

frameworks be used to
motivate people to explore a

website TV broadcast n—> city in real life?

Social Media radio broadcast scientific Search for new and easily

discourse implementable approaches to
use digital media in order to
AdWords Events survey leverage (collaborative)

leisure experiences in real

life.
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Methodology

Literature review

Developing of concepts

Selection of concepts

Test implementation (small scale)

Evaluation and improvement (focus groups)
Conclusions and recommendations on the concepts
Revised implementation or discontinue

N Ok~
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Literature — some interesting concepts

Motivation
intrinsic and extrinsic (Ryan & Deci, 2000; Hars & Qu, 2000)

Experience Design
Experience realms (Pine & Gilmore, 2011)
Peak experience: balance of skills and challenge (Csikszentmihalyi, 2002)

Gamification
“use of game design elements in non-game contexts” (Detering et al., 2011)
,requires relatedness [...] and a meaningful story“ (Groh, 2012)

Recommendations
user-generated content, trusted but noisy
complex recommender agents (Ricci, 2000; Adomavicius & Tuzhilin, 2013)
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Collaborative Photo Map

xxxxx

Inhabitants recommend meaningful N AT, g
places by submitting a picture of e
something which is synonymous to
the city of Linz to them omotos /

Places and pictures are transformed
into a physical map for the target
group. i

The final product is a “tourist map” 9
with places other than typical 0
tourist spots.
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Planet Linz Die nachste Station von

Based on board game.

Agent regularly publishes clues
(photos) on position in Social
Media.

Gefallt mir - Antworten - 16. November um 17:00

Planet Linz Ubergabe erfolgreich! Ein neuer
. sich auf den Weg die Mission weiterzufthren und ist gleich
auf dem Weg zurick richtung Innenstadt

Agent X. Kennst du die
der Preiskuverts

Agent macht

Planet Linz Agent X gesichtet! Kennst du die Location?

~ Finde und enttarne Ihn fir eines der Preiskuverts!

Gefallt mir - Antworten - 16. November um 14:32

Planet Linz ERTAPPT: Agent X wurde enttarnt, konnte seine

.+ Verfolger aber mit einem Kuvert bestechen und flichten

~ 'r\ig LY O
» J\

Hunters discover the city and can win
prices.

An online story outlines a tour through
the city.
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Planet Linz hat ein
* 15. November

Agent X auf der Flucht!

en Link geteilt

Samstag 14:00 - 18:00 Uhr in der Linzer Innenstadt. Finde
ihn und er wird versuchen dich mit Preisen zu bestechen!

Akutelle Infos zu seinem Aufenthalt gibts laufend auf

Planet Linz!

v S,

Fl‘h eAgent !
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Virtual Day in Linz

“Recommender system”

Questions based on interests lead to
one out of several possible next
stops on a map.

Users were guided along routes that
used a day as a metaphor, starting
with breakfast recommendations
and ending with particularly
charming bars and spots for the
night.
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blog.planetlinz.at/?p=230&preview=true

© 14.0kober2013 & Missionen 2 philipp
Finde deinen ganz personlichen Geheimtipps in Linz - folge der Spur von der Nibelungenbri

[ entdecke, was vielleicht dein neuer Lieblingsort wird

° Zum Start klicke einfach auf den gelben Stern.
~

Details aus Google Maps

Hofgasse 3, 4020 Linz, Osterreich

7

\ £

Q \ @ A: Guten Morgen in Linz
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Focus groups

e 2 sessions (1 hour each) with participants of the small-scale
implementation

* Semi-structured, recorded, analyzed

* Focus groups are “carefully planned series of discussions designed to
obtain perceptions on a defined area of interest in a permissive [.]
environment” (Krueger & Casey, 2000, p.5)

 They allow further insights on people’s experiences, attitudes, opinions,
values and ideas (Gibbs, 1997).

 Morgan (1998): at least 2 groups to reduce the influence of group
dynamics
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Results & Conclusions (1): Photo map concept

* Unusual content is expected and required

* Personalized (and topic-based) maps would be more
appealing
e Usability-problems in the web-interface
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Results & Conclusions (2): City Hunt concept

 More original storytelling expected

 Multiple, increasingly difficult hints might increase the
involvement of participants

* Hints should not be too easy, otherwise they might diminish
intrinsic motivation

 Means of encouraging teamwork should be considered
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Results & Conclusions (3): Recommender concept

* The suitability of the concept for the proposed goal remains
guestionable

* map framework is easy to implement, but inflexible, thus
reducing usability

* Original content and insiders’ knowledge are crucial
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Conclusions & next steps

 Photo map was found to be a valuable concept but is is dependent on
intrinsic motivation fostered by user-centred design (Cuel et al., 2011)

* therefore remained online but improved in terms of usability
following Nielsen (1993)

e City hunt was found to be generally suitable but in need for
improvements. Result of the focus groups is in line with the literature:
more storytelling (Groh, 2000) and challenge (Csikszentmihalyi, 2002).

* therefore revision of concept based on focus groups and literature

e Virtual Linz Day mimed a simple conversation and was not comparable to
applications discussed in the literature or applied in e-Commerce

e therefore concept not proposed for implementation
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Epilogue — quantitative results

Generally, we perceived it difficult to use online media to cause offline
actions

Lack of interaction in City Hunt also in quantitative results
Concepts are rather supporting measures.

Durch das Element konnte ich mehr Linzerlnnen Durch das Element konnte ich mehr uber die Stadt Linz
kennenlernen erfahren

Stimme zu Stimme eher zu Stimme eher nicht zu ™ Stimme nichtzu N Stimme zu Stimme eher zu Stimme eher nicht zu ¥ Stimme nicht zu n

| | | ) |

| | ' |
"Agent X"-Spiel _ ) ”Agent X"-Spi8| !
Kollaboratives Fotoalbum _ 22 Kollaboratives Fotoalbum - 24
Veranstaltung im Casino 28 Veranstaltung im Casino - 29
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Thank you,

for your interest,

and for the possibility to again participate in the
ISCONTOUR conference.

| am looking forward to your questions.
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